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KEY RESULTS
l Three 
international Pr 
firms signed up 
to market uganda 
as tourism 
destination of 
choice.
l Feasibility 
study for the 
overhaul of the 
hotel and tourism 
training institute 
finalized.
l Curriculum 
review for the 
htti institute 
completed.
l Barcelona 
legends and 
pearl of africa 
expo exposed 
uganda as must 
visit destination.


