
Q 
Give us an 
insight into your 
association and 
how it fosters 
the development 
of the tourism 
sector
AUTO is Uganda’s 
leading tourism 

trade association, representing the 
interests of the country’s prominent 
and experienced professional 
tour operators. AUTO has been 
in existence since 1995 and has 
a membership of over 250 active 
members who offer a wide range of 
tour packages/services. In addition 
to representing and lobbying for 
issues affecting tour companies in 
the country, we uphold the good 
reputation of Destination Uganda 
by ensuring that the Ugandan tour 
operators maintain the highest 
standards of service and value guided 
by our vision and strategic plan. In 
our engagements with the partners 
from the public, we recommend 
certain Standards which the Ministry 
of Tourism, Wildlife and Antiquities 
would consider in determining 

whether or not to grant or renew the 
licence of an operator.

Tourism is a big forex earner 
for the country, how can the 
youth be helped to tap into these 
opportunities?
The sector provides direct and 
indirect employment to over 500,000 
people, most of them women and 
youth. There are, however, many 
untapped opportunities for the youth 
and those planning to venture into the 

understand the multiplicity nature of 
this sector and position themselves 
strategically along the value chain.

For example, tourism feeds airlines 
which transport tourists to Uganda. It 

provides revenue to the Government 
in form of taxes, delivers employment 
to the transport companies who 
drive tourists to their hotels. It also 
indirectly employs the rolex guy 
on the roadside who provides a 
quick snack to the visitor and the 
local traditional restaurant and the 
crafts shops. Managers of the tourist 
attractions also earn a living out of it. 

This year we are celebrating World 
Tourism Day in line with digital 
transformation. With this digital age, 
there are immense opportunities 
in selling digital support services 
to tourism businesses. These may 
include social media management, 
website designing and promotion 
and other digital solutions. There are 

also openings in the area of tourist 
guiding as well as job opportunities 
in the hospitality sector. But this 
requires training, passion and love for 
the sector as well as discipline. The 
youth can also engage in promoting 
performance arts and development 
of authentic crafts, which can be 
vended directly to tourists through 
a tour company or a crafts shop as 
tourist souvenirs. The youth who 
own or manage country homes in the 
villages can position these as tourist 
homestays and in so doing they will 
have to create visitor experiences. 
For example, tourists will want to 
experience a day in the life of a 
Mugisu, a Muganda, Karimojong, 
Munyankore or a Musoga. And 
they are willing to pay for these 
experiences.

What are some of the challenges 

you face and what have been 
your achievements?
The biggest challenges are the unfair 
public relations for the destination 
in both local and international 
media. The prevalence of briefcase 
and unlicensed tour operators who 
do not pay taxes, but outcompete 
the registered professional tour 
companies and also defraud clients; 
and also offer substandard services 
are a threat to the industry. There 
is also the absence of a proper 
crisis management procedure and 
need to improve skills in the sector 
for better service delivery. We, 
however, appreciate the Government 
improvements in infrastructure, 
and the increment in the budgetary 
allocation to tourism. Marketing, as 
well as the various tax exemptions 
for tourism businesses, for example 
the exemption on imported tourism 
vehicles and tourism boats are a good 
gesture. 

How do you envisage the future 
of tourism in Uganda?
The future of tourism in Uganda is 
promising, but lies in sustainable 
utilisation of natural resources as 
many travellers today are on the 
lookout for green (also called eco-
tourism) destinations. Uganda is still 
an untapped destination and this is 
a big merit for us when contrasted 
with mass tourism destinations since 
the concept of responsible travellers 
around the world is gaining more 
popularity each passing day. 
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Gloria Tumwesigye is the 

association of Uganda Tour 
Operators (AUTO). Ahead of the 
World Tourism Day celebrations 
in Jinja, she told Stella Naigino 
what they do, how it impacts 
the economy and opportunities 
in the sector
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